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5 TIPS ON BRANDING ANY EVENT
What event planner doesn’t love a good theme?  The problem with 
themes is that from the brand’s perspective, the concept has to be 
what is called ‘on-brand’.  

In layman’s terms this means it has to fit and be a seamless extension of 
the overall marketing message that the brand provides.  Am I speaking 
another language?  

If you answered yes - do not worry.  Understanding branding is as 
simple as asking a few questions and getting a vision in your head.  

The greatest part about branding an event is that it not only takes it to 
the next level, but it helps you to provide the guests at your event with 
an experience.  At East of Ellie we plan legendary events that show 
the world why our clients are leaders in their industry.  Here are some 
insider tips on how we do it. 

IDENTIFY THE OBJECTIVES
This is one of the hardest questions to answer but it’s the right place 
to start.  The first thing we ask clients to do is describe what their 
objectives are for their event.  Promote a product?  Celebrate a key 
milestone?  Drive awareness of a new program?  Get new members?  
Ask them to identify three KEY objectives to narrow the scope and get 
the ball rolling. 

GET PERSONAL WITH THE BRANDING 
Color palette? Check.  High resolution logo?  Check.  Tone of voice?  
Check.  Make sure you have all these elements right in front of you as 
you brainstorm.  It will help you identify what is on-brand and off-brand 
very quickly. 

PERSONIFY YOUR BRAND
Ever thought about your brand as a person?  What clothes would 
they wear?  What car do they drive?  Brands are (cough) easy because 
the persona is 99.9% of the time already outlined for you.  Take the 
information I referenced in point 2 and create a person for that brand.  
Give them a name and then mold the event around what that person 
would find acceptable (and unacceptable). 

REFINE THE EXPERIENCE
Now that you know: 
1) the scope of work & 2) identified the ins and outs of the brand(s) 
you are going to be executing an event for - it is now time to refine the 
experience.  

Identify what is feasible and what is not.  Come up with new ideas for 
the ones that are either over budget or impossible with the venue you 
chose.  Get creative, your clients will love you for it.

EXECUTE
So simple yet it’s the most important out of all of these steps.  
Make sure all your branding is pristine.  Did you use the right colors?  
Are logos blurry?   Ensure your branded experiences - whether it 
be a speciality cocktail or a wall made of flowers, are flawless and 
photographable.  

Check out some examples where we brought our brands to life in our 
events.  

Visit www.eastofellie.com/gallery for photos and read all about our 
events at www.eastofellie.com/blog.
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